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CEO

“This question is for all those wondering about the meaning of their own lives.
It is also aimed at the world in which we live. For the good of all our lives.
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At Quo Vadis, we are here to help everyone write their own life story, reclaim
their time, consolidate their -to-day operations, and draw invisible lines
between weeks and months.
Now more than ever, we need to find meaning in our actions.
We have all been through a complex period: companies, children, students,
parents, and employees alike.
Thanks to their united front and involvement, the Quo Vadis teams were able
to bounce back, reorganise themselves, and anticipate new needs in order
to continue to design, manufacture, market, distribute and promote our
collections.
We should be proud of our unity and our ability to adapt!
We are also proud of consumers who were already keen to buy local products
and are now more mindful about giving meaning to their purchases in order
to support the local economy and preserve the planet.
Having a positive impact on society and helping us to make the planet better
is very important to me as an individual.
Corporate Social Responsibility is a topic that makes a lot of sense for Quo
Vadis and is an integral part of its essence and values.

Let's take the time to make our projects flourish and move forward
together.”
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PROFESSIONALS
ADULTS

million in turnover
at Quo Vadis France

AT QUO VADIS FRANCE
Quo Vadis is part of
the Exacompta-Clairefontaine Group

OF PAPER AND
CARDBOARD

USED TO PRODUCE PLANNERS

7.6 7.8
MILLION COVERS

AVAILABLE

LANGUAGES

(including Japanese, Czech, Catalan and Russian)

made from 760,000 m²
of raw materials –
the equivalent of over
104 football pitches!

MILLION
PLANNERS AND
NOTEBOOKS
produced every year
in Nantes

QUO VADIS :

WHAT DOES IT MEAN?

Quo Vadis is Latin for “Where are

OUR LOCATIONS

you going?”. It seemed like a natural
choice for a company whose goal
is to allow individuals to map out
a clear vision of their future on paper.

NANTES

Products
sold in over
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EMPLOYEES

2,022
TONNES

• Netherlands
• United Kingdom
• United States

ND

45
214
€

SCHOOLS

• Belgium
• Canada
• Germany
• Italy
• Japan
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O U R CS R PO L I CY
DA

Q U O VA DI S
AT A GL A N CE

60

COUNTRIES

“CSR is an essential process for Quo Vadis.
Sustainable and ethical activity is at the
heart of our objectives.
We have a real desire to contribute to solving
the challenges of sustainable development,
to improve each day, and to encourage
everyone to take action in a responsible
manner.
We have structured our CSR policy around
five areas of action that cover the main
challenges facing our company.

Producing
more
responsibly

Promoting
our main asset:
people

Limiting
the impact of
our activities on
the environment

Ensuring more
responsible
governance
and practices

Contributing
to the economic
and social development
of our region

Our priority today is to strengthen our
good environmental practices, improve our
responsible purchasing policy, increase our
local presence, step up our actions aimed at
improving the well-being of our employees,
and uphold our ethical values."

Fadia

CSR Advisor and
Legal Manager
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1954

Creation of Quo Vadis

1978

First French company to provide consumers
with an address for contacting its head office

1993

2004
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Nearly 70 years
of commitment

2013

Obtains OFG (Guaranteed French Origin) certification for planners

2015

Obtains PEFC or FSC® certification for 100% of paper used
in Quo Vadis products and OFG certification for calendars,
notebooks, and binders

2017

Creation of the “Code of Conduct for Exacompta-Clairefontaine
Group employees” and its subsidiaries and creation of
the “Corporate Environmental Charter”

2018

Achieves gender balance on the steering committee

2019

Holds Open Days at our factory in Nantes during the Regional
Company Visit Days

2021

Quo Vadis is recognised as a “Entreprise Accueillante”
(a non-discriminatory company) by Nantes Métropole

Collaboration with the WISE network: Quo Vadis becomes
a Work Integration Social Enterprise

Creation of the “Charter of legal requirements applicable
to Éditions Quo Vadis products”

2007

Obtains Imprim'Vert® and PEFC certification for planners
and ISO 14001 certification (environment)

2011

Obtains FSC® certification
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P ro m ot i n g
o u r m a i n ass et:
peo ple

Promoting well-being at work, social cohesion and involvement
Onboarding new hires:

Figures for
Quo Vadis France
in 2021
214 employees
49% women
51% men
96% permanent contracts
85% full-time contracts

• New hires receive an orientation booklet containing practical
information about the company.
• They are also provided with the Exacompta-Clairefontaine
Group's Code of Conduct and a document specific to Quo Vadis
indicating behaviours to be adopted or prohibited within the
company.
A memo sent to each department informs the teams of the arrival
of new recruits.
• To facilitate things for families, Quo Vadis has formed a
partnership with a network of nurseries in Nantes which allows
employees to have priority placement for their children.

Communication within the company:
• To ensure that information circulates smoothly internally, newsletters
highlighting Quo Vadis news and new products are sent out weekly.
• Every year, the CEO Jérôme Nusse holds several meetings in order to
provide the teams with a review of the previous months and the objectives
for the coming months and to take the time to talk to and answer each
person's questions.
• Once a year, the marketing team presents the new collections to all
Quo Vadis staff. This gives everyone the satisfaction of seeing the fruit
of their work.

Organisation of events and activities:
• Throughout the year, various events bring together all Quo Vadis
employees. This includes an evening reception held at the beginning
of the year during which the “Quo Vadis anniversaries”
are celebrated. Many employees have been working at the company
for 20 or even 30 years!

Objectives for 2022:
• Implement surveys
to assess employee
well-being.
• Appoint internal
mentors to support
new hires.

8

• We have also implemented private sales for staff.
• In order to introduce employees' families and friends to what we
do here at Quo Vadis, Open Days are held every year in the spring.
• As we are all creative here at Quo Vadis, we love a good challenge!
Competitive activities are held several times throughout the year.

9

Involving the teams:
• Quo Vadis employees and their families are called upon
each year to develop new collections. They are invited to give
their opinion on new product designs.

AD
NE
GA

• Various participatory workshops have been set up to engage
Quo Vadis members in the short- and medium-term future
of their company by sharing their ideas and opinions.

“Quo Vadis believes that people are a real asset for the company. The teams contribute to its
success through their skills, commitment and motivation.
The recent health crisis has highlighted the need to transform our working methods, since
our administrative staff's usual on-site capacity has been very limited. A survey on working
from home demonstrated our ability to react and adapt to this new situation by offering an
appropriate alternative for our employees.
We strive every day to implement a Human Resources policy promoting quality of life at work,
upskilling, and the integration of a diversity of talents in order to create long-term value for
our employees.
As people with disabilities are on average twice as likely to be unemployed, promoting their
access to employment is both a social and economic issue in which Quo Vadis wished to be fully
involved. Eager to offer everyone the opportunity to thrive professionally, for over 15 years Quo
Vadis has been a Work Integration Social Enterprise (WISE)."

2,478

men

42.1% 57.9%
women
men
as department heads

HOURS of training

Average number of training hours per person trained: 8.6 hours

58%
men

among employees who have undergone training

EXPERIENCE
7 WORK
STUDENTS
10

2021
women

Training at Quo Vadis France
in 2021:

women

Gender equality in the workplace means ensuring all the members of
our teams can thrive and progress at Quo Vadis in an equitable manner.

49% 51%

Developing expertise

42%

Promoting gender equality

Delphine

Human Resources Manager

50% 50%
women
men
on the steering committee

Objective for 2022:
• Enable 85% of training
at Quo Vadis to be
completed in the Pays
de la Loire region.

Objective for 2023:

99/100

This is the 2021 professional gender equality
index at Quo Vadis France.

15/15
10/10
39/40
35/35

Index of employees who received
a pay rise upon returning from
maternity leave (%).
Index of the number of female
employees among the 10 highest
earners.
Index measuring the pay gap
(%) observed between men and
women at Quo Vadis in 2021.
Index of individual pay rise
differences (in % or in equivalent
number of employees).

* Professional gender equality index as defined by the French government,
calculated out of 100 and based on 4 indicators.

• Achieve a score of
≥ 95/100 for the gender
equality index.
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Enabling customer excellence

High-quality customer relations
are at the heart of the Quo Vadis strategy.

1978
In an approach that promotes inclusion, Quo Vadis entrusts Saprena with
the upkeep of its green spaces.
Saprena is an “Adapted Company”. Its mission is to create sustainable jobs
for people with disabilities.

Quo Vadis was the first French company
to provide consumers with an address
for contacting its head office.

is

Collaboration with the workshop integrated into the Nantes detention
centre.
Planner review work is carried out by inmates for an average of 700 hours
per year.

Va
d

Associations and companies supported by Quo Vadis France

"Historically, Quo Vadis customer service was almost exclusively dedicated to stationery
professionals, freelancers or specialist channels.
In recent years, these channels have reduced the range available in shops.
Thus, Quo Vadis has expanded its offering by developing tools to sell directly to consumers.
We had to adapt our message and media, then train the teams and make them available
to respond to different and more numerous requests.
We also work hand in hand with the marketing and IT teams to enable our 'consumer
customers' to quickly and independently obtain clear and precise information about our
various interfaces."

o

Quo Vadis is convinced that having a wide diversity of profiles is a real advantage and is invested in
the inclusion of people with disabilities as well as those suffering from exclusion.
Quo Vadis went well beyond the legal obligation to recruit people with disabilities in 2021.
Quo Vadis has also chosen to become a WISE (with a protected and adapted workshop) at its factory
near Nantes.
A team of 3 supervisors and 30 operators are employed to sort and inspect planner components;
in particular, they add film to, finish, and package the planners.

Qu

Promoting integration and inclusion

10 PEOPLE

Sarah

Customer Service Manager

process daily requests from
B2B or B2C customers.

There were 3,356 interactions with B2C customers in 2021,
i.e.

A few years ago, Quo Vadis joined GIRPEH Pays de la Loire (regional interprofessional association for the promotion of employment for persons with
disabilities) and participates in its Committee of Disability Ambassadors.
This association encourages and supports young people with disabilities to
find stable employment adapted to their situation.
The Industrial Director of Quo Vadis is an active member and director of
these two groups.

+55%

compared to 2020.

This growth is explained by the development of our e-commerce
business in recent years, in response to developments in consumer
consumption patterns.
These customers
received a response from
our teams in under

72hours

			

Objectives for 2022:
• Support people
with an immigration
background by setting
up meetings with our
employees to encourage
their integration.
• Enable our infrastructures
to be better suited to
welcoming and recruiting
people with disabilities.
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Objectives for
2022:
• Maintain the aftersales service time at
72 hours despite strong
growth in demand.
• Request customer
evaluations when online
orders are placed.

Our customers are at the heart of our product development:
We work hand in hand with our consumers to develop planners
tailored to their needs and organisation.
How do we do this?
We carry out consumer surveys and meet with experts to develop
specialised products for their businesses.
We also encourage them to share their opinions and suggestions
via the contact form on our website.

13
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P RO DU CI N G
MO RE
R ES PO N S I B LY

Moving towards more responsible production

"Quo Vadis is profoundly committed to maintaining responsible production for its planners
and notebooks. This is reflected in two main areas:
• Production at our factory in Nantes: More than 130 people out of the 214 employees work on
the industrial production of our planners and notebooks. This means we are participating in the
economic life of our region by using local service providers and subcontractors. It also means
being able to maintain a high level of quality by controlling production from start to finish and
making sure to reduce our impact on the environment. We have obtained several certifications
(ISO 14001, PEFC, FSC®) as well as the Imprim'Vert® label, proving that our printing shop is
environmentally friendly.
• Responsible purchasing: We ensure that our suppliers follow us in our approach. We select
them and evaluate them regularly for this purpose. We work with them to make our components
more environmentally friendly. We were among the first to use 30% recycled PVC
for our plastic covers. We return our manufacturing waste to our supplier,
who then recycles it into our own raw materials."

Philippe

Industrial Director

Our commitments:
• Manufacture in France:
In 2013, for its planners, Quo Vadis obtained one of the labels certifying a product as of
“Guaranteed French Origin”: OFG (Origine France Garantie).
In 2015, the company also obtained this label for its calendars, notebooks and binders.
• Work with environmentally conscientious suppliers:
Our suppliers are required to comply with the European Union's REACH regulations designed
to protect human health and the environment from the risks posed by chemicals. Quo Vadis
suppliers undertake to comply with the company's environmental and social goals. They must
meet CSR specifications before any collaboration can take place (renewed every 5 years); the Purchasing
Manager thus assesses them each year.

Objective for 2025:
• Not exceed 7% of bought-in
components and products
purchased from Asia in 2025
(reduction of 3% compared
to 2020).
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• Obtain certifications recognised on the market:
• Imprim'Vert® label: The company has implemented concrete actions to reduce its
business's impact on the environment. Quo Vadis handles all hazardous waste management
and storage, prohibits the use of toxic products, and monitors its energy consumption
closely.
• PEFC and FSC®: Quo Vadis uses paper from sustainably- and responsibly-managed forests.
The company is PEFC- and FSC®-certified, thus guaranteeing its paper is fully traceable.
• ISO 14001: The company's environmental management policy complies with the
environmental regulations in force, in addition to pollution prevention and continuous
improvement policies.
Internal and external audits are carried out regularly to renew old certifications and obtain
new ones.

Enabling more responsible consumption

Giving our products a second lease of life
We invest in reusing and recycling our unsold products, and we encourage our
consumers to give their used planners and notebooks a second lease of life.

"A trend driven by numerous generations fighting for more responsible
consumption, giving products a second lease of life has become a reflex for
(almost) everyone.
Quo Vadis wanted to be part of this approach in its own way (since it is not
possible to re-use a planner from one year to the next).
We therefore opted to implement ‘Do-It-Yourself' advice, tutorials and
workshops to find new uses for consumers and their used products.
At the same time, we offer products from our previous collections to
associations and schools so that they can still be of use."

• Selecting and working with environmentally friendly raw materials:
• In 2021, 24.56% of our planners were manufactured using recycled materials
(pages or covers). In 2022, 18.41% of our planners are made from recycled
materials. This rate has fallen due to the pooling of languages on our products
in order to optimise our printing processes.
• For more than 15 years, Quo Vadis has been selling planner refills to limit
the production of covers.
• Equology© by Quo Vadis is a range of eco-designed planners made
from 100% PEFC-recycled and Blue Angel-certified paper. 100% of
the inks used are plant-based, and the planners are made from
over 80% recycled materials.
• The Pure range is part of a circular economy plan: its planners
are manufactured using 100% PEFC-recycled and Blue Angelcertified paper, made from production offcuts.
The biodegradable cover used for the range consists of natural
fibres derived from recycled paper and is sown with wildflower
seeds so that users can plant it when it is no longer of use!
• The Impala range offers recycled PVC covers.
EcoVadis* – provider of business sustainability and CSR ratings –
awarded us the silver medal for our CSR practices in 2021.

Objective for 2023:
• Obtain a gold medal
sustainability rating
from EcoVadis.
* EcoVadis is a platform for assessing corporate social responsibility
that makes it possible to evaluate how well a company has
integrated CSR principles into its activities and its impact.
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Charitable donations:
Every year, more than 5,000 products (planners, notebooks, pencil cases)
are donated to associations and schools.
We offer products to humanitarian associations such as Restos du Cœur (food
drive), Secours Populaire (popular relief), Téléthon (fundraiser), Dons Solidaires
(community donations), Croix-Rouge Française (French Red Cross), Agir pour
l'Enfant (action for children) and Tout le Monde Contre le Cancer (cancer charity).
We also make donations to student associations, such as the 4L Trophy, ESSEC
and ESCP student offices, and primary schools in the region.

Cécile

Marketing and
Communication Manager

Raising awareness among our consumers:
Through our various communication tools (social media, blogs, influencer
partnerships), we encourage the Quo Vadis community to give a second lease
of life to its planners and notebooks by reusing the covers and paper in an
original and fun way!

Objective for 2023:
• Include information in our planners
on product end-of-life and reuse
or recycling options.

17

7

Reducing our pollutant emissions

Limiting the impact
o f o u r ac t i v i t i es
o n t h e en v i ro n m en t

Our teams strive every day to reduce our carbon footprint.

"Our strong desire to preserve the environment makes it possible to offer our consumers transparent
communication on the actions implemented to reduce our emissions of pollutants.
Our environmental management system has been ISO 14001 certified (international standard) and has met
the requirements for the Imprim'Vert® label (issued by CCI Nantes-Saint Nazaire Chamber of Commerce
and Industry) for more than 15 years. These commitments and the resulting improvement actions have
enabled us to sustainably reduce the impact of our industrial activities on our immediate environment
(local presence) and more broadly on the environment throughout the value chain (suppliers and partners).
We are maintaining this continuous improvement approach and revising our areas
of improvement each year. We are happy to rise to the challenge and continue to
support this virtuous and value-driven approach that is part of Quo Vadis’s strategy
and commitment."

Motivating the teams

Bicycle racks and two electric vehicle charging
stations have been installed on the Quo Vadis
site to encourage the company's teams to
decarbonise their commutes.

Agnès

Environmental Engineer

Water: Since the end of 2020, our “contaminated” grey water (damping, glue) has been collected
and 100% reprocessed by an approved service provider.
Quantity collected in 2021: 27 tonnes.

Plastic: Between 2018 and 2021, the number of products sold with plastic packaging fell by 15%.

A project to replace plastic film – used for packaging our refills – will start in 2022.

Electricity & Gas:

Since 2015, the actions taken to reduce the pressure of the compressed air
unit have enabled us to reduce our consumption by 60%, i.e. the equivalent of 14,300 km by car.
• Actions implemented: stoppage of compressors during production downtimes, reduction of pressure,
optimisation of programming, acquisition of a leak detector.
• Extensive upgrades are implemented on a daily basis to reduce our energy consumption: replacement
of the boiler by a heat pump, fuel oil burner exchanged for gas burners, insulation of walls, changes to
the roofing, installation of blinds to reduce the use of air conditioning, change of door frames, switch to
LED lighting, installation of destratifiers, etc.
• Electricity and gas consumption at Quo Vadis is now +2.7% for electricity and -12% for gas respectively,
compared to 2020.
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Objective for 2023:

Objective for 2025:

• Reduce and eventually eliminate
our plastic packaging.

• Reduce our energy consumption
in order to achieve the following
results: 0.1743 kWh/€ for electricity
and 1,483 kWh/DD for gas.

19

Waste management and recycling
Mobilising the teams:
Each employee, upon arrival at Quo Vadis, participates in an internal Quality, Safety and Environment
training course in order to learn about the company's commitments on the subject, the best practices
to be followed in the context of their work, and the certifications held by Quo Vadis.
Every quarter, the “éQUO'citoyen” internal newsletter is sent to the teams in order to inform them of
the company's energy reports and waste sorting processes, raise awareness, and encourage them to
apply and develop good practices on a daily basis.

A
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Recycling our waste
DA

E
AG

90%

AG
EN
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Co n t ri bu t i n g to
t h e eco n o m i c
a n d so c i a l
dev elo pm en t
o f o u r reg i o n

of waste is recycled each year. It is
recovered and reused by our waste service
providers (Véolia, PGS) and our raw
materials suppliers.
This represented more than 1,037 tonnes in 2021 (paper,
cardboard, wood, plastic, etc.), which is equivalent to the
weight of 25 Airbus A320 planes!
This included 707 tonnes of paper in 2021, equivalent to 247
Asian elephants!

The amount of paper waste fell by 25%

between 2016 and 2020.
Why? We significantly reduced our paper waste because in 2016, we
decided to reuse non-compliant printed sheets for the setting of our
machines rather than using blank paper.

29.1%

of the plastic raw materials consumed are
actually recycled plastic raw materials,
i.e. 69,000 kg (2021).

Donations of our raw materials:
We recycle materials from our planner covers.
Since 2015, we have been working with a community resource centre in Nantes. In 2021, the association
recovered 6.5 tonnes of materials. Around 20 tonnes of materials per year are also donated to associations
and local authorities in the region: the Rochefort en Fête festival, Ronde de Sèvre et Loire event planner,
Mairie de Carquefou town hall, etc.
20
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Contributing to the economic and
social development of our region
Quo Vadis is an important player in the local area (Pays de la Loire) due to
the economic activity it generates and its participation in the life of the community.
The company invests in order to participate in:

Education within its region
Figures for 2021: 3.5% work experience students
• We have partnered with the organisation Déclic Métiers for the last four years
in order to give 13/14-year-old students a glimpse into our industry and its
associated professions (presentation of the company, visit of the workshop,
exchange with students, etc.).

9

E n s u ri n g m o re
res po n s i ble
g ov ern a n c e
a n d prac t i c es

• Quo Vadis is a member of Escalade Entreprises, an association that works
specifically to promote the integration of young people by creating connections
between schoolchildren and companies.

Promoting the region
• Since 2019, we have taken part in the Regional Company Visit Days,
an event organised by the association Visitez Nos Entreprises (Visit Our
Businesses) in Pays de la Loire, supported by the Pays de la Loire Region
and the Pays de la Loire Chamber of Commerce and Industry.
The aim is to promote the region's companies and give people an insight
into their professions and know-how.

22
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Ethical business practices
Quo Vadis' commitment to business ethics is reflected in its compliance with
regulations and laws, with the desire for everyone's rights and the Group's ethical
principles to be respected by all.

Exacompta-Clairefontaine Group's Code of Conduct:
The Exacompta-Clairefontaine Group, of which Quo Vadis is a member, strives
to lead through ethical business practices.
In 2017, the Group wished to clarify its principles by producing a Code of
Conduct for Exacompta-Clairefontaine Group employees and its subsidiaries.
It sets out the attitudes to be adopted within the Group and behaviours that are
prohibited. This Code of Conduct is among the materials provided to new hires
upon arrival.

Charter of legal requirements applicable to Éditions Quo Vadis
products:
Since 2004, Quo Vadis has grouped together all
the legal requirements applicable to its products
in terms of design, manufacture, distribution
and labelling into the dedicated “Charter of legal
requirements applicable to Éditions Quo Vadis
products”.

Alert system:

Ensuring the protection
of personal data
Quo Vadis is committed to protecting the personal data of its consumers, customers,
suppliers and employees.
The reform introduced by the European Data Protection Regulation (GDPR) was an
opportunity to take stock and map the processing of personal data by drawing up a
register of all the processing operations carried out at Quo Vadis.
In order to ensure a consistently high level of protection for personal data, Quo Vadis
has drafted internal procedures that guarantee data protection at all times, taking
into account all events that may occur during the lifetime of a processing
operation (e.g., security breaches, management of rectification or
access requests, etc.).
The information notices and personal data protection policies intended
for its consumers and employees have been revised in order to bring
them into compliance with the requirements of the latest regulations.

“Complying with the GDPR is a constant concern. Respecting
privacy, accountability and transparency are the keywords
of our personal data protection policies for our consumers,
partners and employees."

The alert system made available to Group employees
in the event of non-compliance with a principle of
the Code of Conduct or the company's ethical rules
is described in the Group's Code of Conduct.

Objectives for 2022:

Training programme:
The company's Legal Manager has set up training
courses for the marketing team. Depending on
their job description (Product Manager, Communications Officer, Digital Project
Manager, etc.), the Legal Manager informs them on a variety of subjects such
as regulations on products “Made in France”, compliance with third-party rights
(brands, authors, images), the GDPR, anti-competitive practices, and cookie
policies and regulations in the event of web operations.

Fadia

CSR Advisor
and Legal Manager

• Develop internal training
to raise awareness among
the teams concerned
by the following topics:
combating corruption,
fraud, conflicts of interest,
anti-competitive practices
and the GDPR.
• Map corruption risks.

Quo Vadis regularly reviews and strengthens the company's programmes and
systems to promote ethical business practices.
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CUSTOMERS/CONSUMERS
CHALLENGES:

Key perfo rm a n c e i n di cato rs

WORKING CONDITIONS/RELATIONSHIPS
CHALLENGES:
Mentoring and
integration

Well-being
at work
Local support
and
value-creation

Indicators/Objectives
2021

2022

Appoint internal mentors to support new recruits

-

Starting in
January

Implement surveys to assess employee well-being

-

Starting
in June

2025

Organise private sales for employees

2021

2022

-

Throughout
the year

Diversity

Support people with an immigration background by setting up
meetings with our employees to encourage their integration

-

Starting in
September

Consumer
studies

Request customer evaluations when online orders are placed

-

Starting
in July

Support for
associations

Work with associations by setting up operations on our online sales site

-

January

Product
recycling

Include information in our planners on product end-of-life and reuse
or recycling options

99/100

LOCAL/REGIONAL CONTRIBUTIONS

Obtain “Entreprise Accueillante” (non-discriminatory company)
certification

≥ 95/100

2023

2025

26

% of training completed in our Pays de la Loire region

-

Renewal of
operations
Back
to school
2023

Indicators/Objectives
2021

2022

-

Project
launch

2023

2025

Pollutant
emissions

Reduce our energy consumption in order to limit our emissions
of pollutants

0.181 kWh/€
1,310 kWh/DD

Responsible
purchasing

Reduce the percentage of bought-in components and products
purchased from Asia

10%

9%

8%

7%

24.56%

18.41%

>20%

>25%

Recycled
products
≥ 95/100

≥ 95/100

Improve the portion of recycled planners in our collections

GOVERNANCE

0.1743 kWh/€
1,483 kWh/DD

Indicators/Objectives
2021

2022

2023

2025

Indicators/Objectives
2021
Obtained
in July

2022

2023

2025

Certification

Renewal of certification

Obtain an EcoVadis medal

-

≥ 85%

≥ 85%

Silver medal

FAIR PRACTICES
CHALLENGES:

Participation
in training

-

ENVIRONMENT

CHALLENGES:

Developing
employment
in Nantes

72 hours

2025

Indicators/Objectives

Enable our infrastructures to be better suited to welcoming and
recruiting people with disabilities

CHALLENGES:

72 hours

2023

December

Disabilities

Gender equality index

2022

Maintain the after-sales service time

Waste/Recycling Reduce and eventually eliminate our plastic packaging

CHALLENGES:

2021

Consumer
response

CHALLENGES:

HUMAN RIGHTS

Gender
equality

2023

Indicators/Objectives

≥ 85%

Gold medal

Indicators/Objectives
2021

2022

Training

Develop internal training to raise awareness among the teams
concerned by the following topics: combating corruption, fraud,
conflicts of interest, anti-competitive practices and the GDPR

-

Starting
in May

Mapping

Map corruption risks

-

Available

2023

2025
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